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Integrated Project-based Learning: Combining PTE Standards and Academic 
Standards 

Use this template for planning and sharing ideas for projects. This template is based on the 6 A’s: 

Authenticity* Academic Rigor* Applied Learning* Active Exploration* Adult Connections* Assessment 

Project 
Title of Project Political Campaign Ads 

Project Developed by Tyler Wardle, Josh Clixby 

E-mail Address tylerwardle@gmail.com; jclixby@gmail.com 

School Jerome High School 

Pathway / Small Learning 
Community/Academy 

Information Technology, Social Studies 

Course Title(s) Government B; Digital Media; Graphics I 

Time Frame First three weeks of Government B. 2 Trimesters 

 

Authenticity 
Briefly describe your project. Include the key question and provide an overview of what students do and learn. 
Tell why the question is meaningful to the students and where one might see a similar question tackled by an 
adult in the workplace. 
Key Question Digital Media –  

• What is required in a good advertisement?  
• How do you work with a client to meet their needs while creating a professional 

product? 

Government B –  

• What is the primary purpose of political parties? 
• What is a political party platform and how are they developed? 
• Why are campaign advertisements, political ads and cartoons so influential? 
• What are the several factors related to sociological influences on voting, and 

what role does media play in those voting factors? 

 

Overview 

Government B students will be studying politics and creating political campaign 
slogans. Then they will collaborate with digital media and graphics students to create 
posters and or video campaign ads for their campaign. Posters will be displayed 
throughout the school while videos will be posted in the high school video vault and/or 
on YouTube.  

   

Vocabulary/Key Terms 
List vocabulary words and key terms essential to student understanding. 
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Vocabulary/Key Terms 
       

 

- Key frame, camera angles, workflow, cutting, clips, importing, effects, chroma-
key, splicing, customer centricity, demand, time-line, storyboarding.  

- Political Parties, conservative, liberal, representative, republicans, democrats, 
senators, public policy, elections, campaigning, bribes, impeachment, PACs, 
interest groups, pork, public opinion. 

Active Exploration * Applied Learning * Adult Connections 
What classroom-based, community-based, and career-based activities does the project involve? Include a 
description of the active exploration, applied learning, and adult connections in the project (as needed). 
Active Exploration How does the project engage students in real investigations using a variety of methods, 
media and sources?  What field-based work will students perform?  How does student learning and service 
support active career exploration? Students will study real presidential and campaign advertisements, and 
then create one using a real world topic. Digital media students will “work” for this campaign and need to 
meet the needs of their client/employer.  

Applied Learning How do students apply what they have learned and researched to a complex problem  
(e.g. designing a product, improving a system, creating an exhibit, organizing an event)? Students will be 
designing an actual campaign and creating the advertisement for it.  

Adult Connections Who from the community, workplace, postsecondary and/or industry partnership works with 
students on the project? We will try and have a local politician come to discuss campaigning with the 
government students and the owner of Spindesign Photographics discuss media design for clients.  
Classroom Activities  Community Activities Career Activities 
Students will be studying current 
political parties and strategies in 
campaigning. IT students will not 
only work on media creation but 
meeting client standards and 
deadlines.  

For graphics and digital media 
students are preparing to create 
video products for small 
businesses within the community.  

IT students work on creating 
high end products for clients as 
they would in a media based 
career.  

 

 

Academic/PTE Rigor 
Standards Use the space below to list the state content standards and PTE industry standards addressed by the 
project. (A list of the content standards is available at http://www.sde.idaho.gov/ContentStandards/default.asp.  
This page, which includes selected high school level standards, is designed to let you easily create a list of 
standards you are addressing. You may then copy and paste the list into this template.) 
IT 

Standard 1: Creativity and Innovation 
Standard 2: Communication and Collaboration  
Standard 3: Research Skills and Critical Thinking 
Standard 4: Digital Citizenship  
Standard 5: Technology Operations & Concepts  

Government: 
Standard 1: History 
Standard 4: Government 
Standard 5: Global Issues 

http://www.sde.idaho.gov/ContentStandards/default.asp�
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Academic/PTE Rigor 
 

School to Career Competencies Please check (x) the competencies addressed by the project 
[x] Communicate and understand ideas and information  
[x] Collect, analyze and organize information 
[x] Identify and solve problems 
[x] Use technology 
[x] Initiate and complete entire activities 
[x] Act professionally 
[x] Interact with others 
[ ] Understand all aspects of an industry 
[x] Take responsibility for career and life choices 

Student Goal(s) Once the project begins, ask students to generate one or two personal goals. 
Examples: 

Work with other students to create a complete product mockup before the product is built. 

Create a unique political issue or situation for which I am campaigning. 
Assessment 
How do you and the students know the project is a success? What are your criteria for measuring students' 
achievement of the disciplinary knowledge and applied learning goals of the project? What evidence do they use 
to demonstrate their progress? What deliverables do they need to complete prior to the final exhibition? How 
will students self-assess? 
Rubrics for both classes will be used in evaluation. Government students will succeed if they have created a 
campaign strategy that looks at issues, policies, and target audiences that correlate with one another and makes 
common sense.  Graphics and Video students will succeed if the product portrays the issues and policies given 
them by the Government students, appeals to the target audience stated, and government students are satisfied 
with the product. Deliverables will include a campaign summary document and a media based campaign 
document.  

 

Recommended Resources / Sample Products 

Software or Materials Needed 
(Examples) 

Computers with Microsoft office and internet access 
needed for government classes for research and campaign 
design.  IT students will also need Adobe CS5 (Photoshop 
and Premiere Pro).  

Teacher-Developed Materials 
(Examples of materials that can be shared with 
other classes. Please attach samples.) 

Rubrics (samples attached) 

Student-Developed Materials 
(Examples of products that can be shared with 
other classes. Please attach samples.) 

 

Deliverables: campaign summary document and a media 
based campaign document. 

Websites Used 
(Examples) 

Economist.com 
Washingtonpost.com 
http://www.presidentsusa.net/campaignslogans.html  
http://www.livingroomcandidate.org/ 

Final Words 
(In a sentence or two, highlight your project’s 
overall value.) 

This will help government students create a real world 
product that they develop and see completed, while media 
students get to create a product that to the standards of a 
client.  
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Recommended Resources / Sample Products 

Teacher Tips/Extensions  
(Use the first person to share a useful idea that 
helps with implementation and ensures success. 
Make it chatty, informal.) 

I find that it’s best to have students work in small groups to 
create their campaign agendas and have them base it on a 
current issue or event.  When the campaign paper is 
complete, meet with the media students several times. A 
couple of times at the beginning and then towards the end 
works best!  

 
Extensions 
(List any ideas for students who may want to 
go deeper into the learning standards.) 

 

Create ads not for just their one target group but other ads 
for different types of voters.  

 

 

 

Timeline 
What sequence of teaching and learning experiences will equip students to develop and demonstrate the PTE 
standards and the Academic standards?   

• Class discussion of political parties and purposes. (Day 1-3) 
• Class discussion of business services and soft skills. (Week 1, Day 5) 
• Program skills in Photoshop and Premiere pro. (Week 1) 
• Research and campaign development time (Days 3-5) 
• Class collaborations (Week 2, Days 1-2) 
• Media development (Week 2-3) 
• Final collaborations (Week 3, Days 3-5) 
• Presentation of media (End of project)  

(Adapted from the Boston Public Schools Signature Projects.) 

Rubric Follows 
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Political Campaign Project 
Name:         Class: 
 

 

Grade Area 4 (Advanced) 3 (Proficient) 2  (Basic) 1 (Improving) Score 
Content  
80pts 

Detailed Specifics 
given in paper.  
Argument is clear and 
to the point.  
Ideas are clearly 
stated and fully 
developed. 
Creative use and 
application of 
material is evident. 
 
 
72 pts 

Some detail used, but 
overall, paper lacks 
specific detail. 
Message is consistent 
and on point, very 
few argumentative or 
logical errors. 
Ideas are developed 
at times but not 
completely.  
Some creative 
element is evident, 
but not completely 
clear. 
64pts 

Little or no specific 
information given, 
but idea is 
consistent enough to 
allow reader to get 
the point of the 
essay. 
Yet some arguments 
are lacking or logic 
in paper does not 
allow for reader to 
follow along. 
Basic recitation of 
material, all fact and 
no interpretation or 
creative application 
evident. 
56pts 

No specific 
information, no clear 
organizational effort 
clouds readers ability 
to find point of paper.  
No clear message or 
idea and argument is 
lacking. 
 
48 and Below 

 

Organization 
10 pts 

Paper is excellently 
organized. Follows 
clear path and 
directions given in 
prompt. 
 
9pts 

Paper is organized, 
but some errors exist 
in paragraphing. 
 
8pts 

Basic organization 
exists, but lacks 
connection from 
beginning to end. 
Some errors exist in 
paragraphing. 
7pts 

Little or no attempt at 
organizing paper. 
Paper does not follow 
parameters given. 
Lack of organization 
makes reading 
difficult. 
6pts and 
Below 

 

Mechanics 
10 Pts 

No significant 
mistakes that would 
cloud reading.  
Generally considered 
to be a clean paper. 
9pts 

Some mistakes are 
present but do not 
take away from 
overall readability.  
8pts 

Significant 
grammatical issues 
within paper. 
Language used 
clouded meaning of 
paper. General 
language 
7pts 

Too many errors in 
paper. No attempt to 
proofread, as errors 
take away from 
readability.  
6pts and 
Below 

 

Citations 
20 pts 

     

Comments 
 
 


	Applied Learning How do students apply what they have learned and researched to a complex problem (e.g. designing a product, improving a system, creating an exhibit, organizing an event)? Students will be designing an actual campaign and creating the advertisement for it. 

